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The likability factor and connecting with others
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Those around us feel like they
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effectively perform over the
are and what we stand for and
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ourselves and ensure we are
attuned to what others really
think of us.
The impression we make is a
combination of many factors,
including our intellect, personality, appearance and demeanor.
It is important to have a positive
attitude and understand that it is
a powerful force that more
readily precipitates the desired
results upon which our clients
and organizations thrive.
We also need to regularly take
stock of the nature and quality of
our interactions with others. We
should be attuned to how we feel
during these encounters, both
mentally and physiologically. We
must listen to our body, and
whether we feel settled and
balanced, or uneasy. We can pick
up on the energy of others and
how they are feeling by paying
close attention to both verbal
and non-verbal social cues.
Sometimes we need to step
outside ourselves and actively
seek this type of feedback from
those around us whom we
respect and trust. This may
include working with executive
coaches and other similar professionals.
In considering what it means
to be likable, it is also important
to know what it does not mean.
Likability is not about winning a
popularity contest, nor does it
mean that we are pushovers. In
our quest to be likable, we must
be authentic and comfortable in
our own skin. We cannot be
everything to everybody, and
there will be times when others
may not like us, no matter how
hard we try. And that’s OK.
While we should be sincere in
our efforts to understand others
and in treating them as we would
want to be treated, we also
should not take ourselves too
seriously. None of us is perfect,
and just making a good-hearted
effort to connect with others will
often go a long way.
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